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The College Board: Connecting Students to College Success 
The College Board is a not-for-profit membership association whose mission is to connect students to college 
success and opportunity. Founded in 1900, the association is composed of more than 5,400 schools, colleges, 
universities, and other educational organizations. Each year, the College Board serves seven million students 
and their parents, 23,000 high schools, and 3,500 colleges through major programs and services in college 
admissions, guidance, assessment, financial aid, enrollment, and teaching and learning. Among its best-known 
programs are the SAT®, the PSAT/NMSQT®, and the Advanced Placement Program® (AP®). The College 
Board is committed to the principles of excellence and equity, and that commitment is embodied in all of its 
programs, services, activities, and concerns. 

 
For further information, visit www.collegeboard.com. 
 
© 2008 The College Board. All rights reserved. College Board, Admitted Student Questionnaire, Advanced 
Placement Program, AP, ASQ, EPS, SAT, Student Search Service, SSS, and the acorn logo are registered 
trademarks of the College Board. connect to college success, Admitted Student Questionnaire PLUS, ASQ 
PLUS, and Recruitment PLUS are trademarks owned by the College Board. PSAT/NMSQT is a registered 
trademark of the College Board and National Merit Scholarship Corporation. All other products and services 
may be trademarks of their respective owners. Visit the College Board on the Web: www.collegeboard.com. 

 

Hispanic Scholarship Fund prepared selected material for informational purposes. The material is provided “as 
is” without any guaranty of completeness or accuracy. 
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Preface 

While the population of Latinos in the United States is growing rapidly, exceeding rates of other 
racial and ethnic groups, a corresponding increase is not reflected in Latino college enrollment 
and completion rates. Yet we know that some institutions and efforts are extremely effective at 
serving this increasingly important student population. What are those colleges and universities 
doing right? In this sourcebook we begin to document effective practices. 
 
The idea for this publication grew out of an invitational meeting on Educating Latinos for the 
Future of America, which the College Board convened in June 2006 in Washington, D.C. In 
attendance were approximately 30 researchers, faculty, leaders from Latino organizations, 
policy experts, and enrollment managers from around the country. Based on the 
recommendations that came out of the meeting, the College Board formulated working groups 
to complete several projects intended to provide information to help educators connect Latino 
students to college success and opportunity. For example, a synthesis of research and 
recommendations was compiled (Nevarez and Rico, 2007). 
 
This publication, from the College Board’s advocacy office, is among the projects intended 
to improve higher education practices—particularly those that relate to Latino students. 
(Note: Throughout this publication, the term Latino is used except where the program or 
research documented used Hispanic.) 
 
In 2007, the College Board reached out to higher education administrators and others around 
the country to compile this sourcebook. Resources for Increasing Latino Participation and 
Success in Higher Education captures some of the effective efforts to improve outreach, 
recruitment, admissions, retention, and support of Latino and other students as they make 
their way to college and beyond. 
 
The College Board wishes to thank all the contributors for their assistance in providing 
information and interviews about their programs. In particular, Alejandra Rincón from the 
Hispanic Scholarship Fund (HSF) has offered a wealth of information about many of HSF’s 
activities. The detailed accounts present useful models for others to follow in developing programs 
to serve students. 
 
Barbara Kram provided the editorial leadership and interviewed many of the educators whose 
programs are highlighted in this publication. Significant content was also provided by 
Marcela Muñiz and Adriana Flores-Ragade.  
 
The content of each chapter is downloadable for free from www.collegeboard.com. The 
sourcebook is a work in progress as we continue to identify, research, and document effective 
programs and approaches. Let us know your suggestions of institutions, activities, policies, 
practices, and programs that work by writing to rgernand@collegeboard.org.  
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Educational Talent Search 

 
(Large Hispanic-Serving Public University) 

Program Start Date: 2006–2007 
Overview: Educational Talent Search, one of eight federally funded TRIO 

programs, is a guidance counseling program for junior high and 
high school students from disadvantaged backgrounds to encourage 
them to enroll in college. This program identifies and assists 
individuals from disadvantaged backgrounds who have the potential 
to succeed in higher education; and provides academic, career, and 
financial counseling. Talent Search also serves high school 
dropouts by encouraging them to reenter the education system and 
complete their education.  

Objectives: The purpose of the Talent Search program is to identify qualified 
students with potential for education at the postsecondary level and 
encourage them to complete secondary school and pursue 
postsecondary education. 

Audience Served: Approximately 600 seventh- to twelfth-graders per year at three 
high schools and three feeder middle schools. Pursuant to federal 
guidelines, two-thirds of participants must be both low-income and 
first-generation college-going students. 

Program 
Components: 

Three or four advising sessions during the academic year for each 
participant (includes individual and group advising sessions). 
Topics include a FAFSA workshop in English and Spanish. For 
juniors or seniors in high school, contact is intensified to ensure that 
their paperwork is being done for admissions, financial aid, etc. For 
middle schoolers, the advising is geared toward career exploration, 
campus visits, providing other types of inventory testing, career 
surveys, and study skill inventories. Educational Talent Search 
includes a two-week summer reading, writing, and technology 
commuter camp on the university campus for the rising tenth-
graders. One part of the camp prepares students for the National 
TRIO ThinkQuest competition. 

Staffing: Five full-time staff: a secretary, a director, and three coordinators.  
Timing: Groups meet weekly during two academic quarters.  

Cost: $366 per student, per year 
Funding Source: U.S. Department of Education   
Outside 
Involvement: 

The program collaborates with the middle schools and high schools, 
and coordinators are housed at the schools except for one day per 
week at the university. Coordinators must follow school protocols, 
including a full background check. 

Evaluation: The program will review transcripts from target schools, exam 
scores, and attendance records. The program and staff are evaluated 
by participants. Summative and formative evaluations will show 
where students are with meeting objectives. Coordinators complete 
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Educational Talent Search 

 
(Large Hispanic-Serving Public University) 

updates and evaluations to track seniors and address issues 
identified. 

Challenges: Building the new relationships at the schools is an essential 
challenge. On the university level, this is a new grant, and it has 
been difficult to integrate into the institution’s bureaucracy and 
authorization process. 
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Pre-Collegiate Development Program  
University of Colorado at Boulder 
 
The University of Colorado accepts the idea that its early outreach program is effectively 
preparing many students for admission into other institutions. Its Pre-Collegiate 
Development Program (PCDP) is in place at 79 middle schools and high schools in the state 
and is open to all first-generation college-going students, both minority and nonminority. 
 
“We don’t just prepare them for the University of Colorado, although we would love to have 
them come here,” said Christine Yoshinaga-Itano, vice provost and associate vice chancellor 
for diversity and equity at UC Boulder. “Part of the reason that we don’t get all of the 
participating students into the University of Colorado is that they get targeted by universities 
all over the United States, which is great for them. Fortunately for us, a lot of them don’t like 
to leave home. We do get a fair number who stay here.” 
 
PCDP is an institutionally funded academic enhancement program designed to motivate and 
prepare underserved students in pursuit of their higher education goals. Program components 
and benefits include: 

• Academic advising throughout high school to better prepare for college  
• Opportunities to learn about new subjects and acquire better study skills  
• Tools to improve interpersonal and leadership skills  
• Preparatory assistance for college entrance exams  
• Assistance with college admissions and financial aid applications  
• Resources for student/counselor liaison/parent advisory groups  
• Referrals to community and campus resources  
• Required five-week Summer Residential Program for eligible students who have 

completed their junior year in high school 
 
The extraordinary success of the program is clear in its 100-percent high school graduation 
rate among participants in recent years. This is particularly notable considering that many of 
the PCDP programs are in metro Denver inner-city schools, where the high school graduation 
rate for Latino students is below 50 percent. 
 
“Our success rate is really pretty amazing,” Yoshinaga-Itano said. “The program is 
successful because it requires that the whole family participate and commit to Saturday 
programs for students and summer programs at the university. There’s a lot of guidance to 
the families about what their children need to do if the goal is to get into college.” 
 
PCDP also serves a vital purpose for the university, filling a pipeline with students from 
diverse backgrounds. That pipeline is restricted by challenges of dropout rates and low 
numbers of minority students in college-preparatory courses. “This completely limits the 
number of students who are even capable of applying for admission. It’s a community issue. 
It’s more than just the university. So we are really proud of the pre-collegiate program. We 
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wish we had more money to expand the program because its success has been really 
phenomenal,” she said. 
 
 

The University of Colorado at Boulder has a well-defined campus diversity plan 
incorporating a detailed blueprint for action. Each program plays a vital role in 
fulfilling the institution’s stated goals. For example, the Pre-Collegiate Development 
Program (PCDP) is designed to increase the pipeline and therefore the number of 
students who meet the qualifications for admission to the university. “PCDP is an 
important element in ensuring a more diverse and highly qualified applicant pool,” 
said Christine Yoshinaga-Itano, vice provost and associate vice chancellor for 
diversity and equity. 
 
 
 

Tipsheet: Approaches That Work 

Common Themes Among Successful Programs 

Many institutional practices are aimed at meeting the 
education needs of Latino high school and college 
students. The practices that have been shown to generate 
successful outcomes typically: 

n Reach out to students early in their educational 
careers; 

n Involve multiple stakeholders such as parents and 
counselors; 

n Are ongoing interventions; 
n Cultivate a college-going culture within the 

school and community environment; and 
n Are coordinated through an array of institutional 

actors and organizations. 

  

 
 

Resource: 
Council for Opportunity in Education (TRIO Programs), www.coenet.us 
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3 Effective High School Recruitment 
and Marketing 

School Visits: Effective, Low-Cost Recruitment 
Claremont McKenna College, Claremont, California 
 
Admissions officers can’t go everywhere to recruit talented students. Claremont McKenna 
College fills the gaps by targeting high schools with underrepresented students and bringing 
them a taste of the liberal arts institution.  
 
One focus is on juniors in AP classes at public schools in low-income areas. The college runs 
a one-day event for about 50 students in order to help them understand how they can pay for 
college and to familiarize them with the admissions process. College faculty also participate. 
 
It’s an effective, low-cost approach to reach more schools. (Mailings and food are the largest 
expenses, at about $400, plus about 10–15 hours of staff time.) 
 
 

Collegiate World Series (CWS) 

National Hispanic Institute (NHI) 
Maxwell, Texas 

Program Start Date: 1993 
Overview: The Collegiate World Series is a four- to six-day residential 

program hosted on college campuses. Teams of students are 
organized with college admissions counselors from more than 100 
universities, who serve as coaches and advisers. Winning teams and 
all-stars are honored at an awards ceremony. It’s a little bit of the 
World Series combined with the NFL draft, because students 
compete to be “drafted” to the school of their choice and to 
negotiate the best financial package possible. Moreover, students 
have a unique opportunity to meet with peers and coaches and give 
thought to their futures as community leaders. On the higher ed 
side, college admissions representatives interact with NHI 
participants. The educators spend a weekend with college-bound 
juniors to go over the college admissions process and market their 
institutions. 

Objectives: CWS is designed to help students make informed decisions about 
college, and about life direction. The program “builds success 
behaviors for students to excel in the college admission process and 
in college life, both academically and socially, while engaging 
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Collegiate World Series (CWS) 

National Hispanic Institute (NHI) 
Maxwell, Texas 

[them] to reflect on the cultural, moral, social, and personal values 
that inform their identity and life goals,” according to NHI. 
Students can use the experience to chart a strategic path that utilizes 
academic and social resources available through college. Program 
benefits include personal relationships and effective negotiating 
skills gained from meeting admissions officers from top colleges 
and universities and from training.  

Audience Served: College-bound high school juniors on a first-come, first-served 
basis. Students must be in a college-bound or honors curriculum 
and must apply to the program and provide transcripts. The 
programs take place at about 14 sites annually (universities and 
independent school districts) and serve approximately 110 students 
per program. 

Staffing: NHI is composed of 12 full-time staff. For the CWS, 5 to 10 
admissions officers from colleges and universities serve as coaches 
for the student participants. Alumni of NHI programs who are 
undergraduates participate in the CWS programs as mentors. 

Timing: The residential CWS program lasts from four to six days. NHI also 
conducts contract CWS programs with school districts that want to 
provide students with a crash course on the admissions process.   

Cost: Students pay $435 tuition to attend the program. The general costs 
of the CWS are nearly double that amount. 

Funding Sources: NHI works diligently along with partner host colleges and 
universities to help underwrite the costs and keep program tuitions 
affordable. 

Evaluation: Evaluation elements include program surveys; staff discussion and 
assessment; and student tracking after high school graduation. 
Across NHI programs, in brief, 98 percent of NHI students go to 
college, 90 percent graduate from college, and 65 to 70 percent earn 
a graduate degree. Colleges have reported that the program is a 
great complement to college fairs and an opportunity to target 
recruitment and spend quality time with prospective college 
students. 

Implementation 
Challenges: 

Many colleges are undergoing budget cuts, limiting their ability to 
host programs on their campuses. Nevertheless, the NHI CWS 
continues to have a great impact on students while benefiting 
colleges and universities. 

About the National 
Hispanic Institute 

The National Hispanic Institute is a not-for-profit organization with 
a mission to expand the base of leadership in the Latino 
community. Founded in 1979 by Ernesto Nieto, the NHI provides 
community intervention programs that have touched the lives of 
more than 45,000 young Latinos in the country. Other programs of 
the NHI include the Young Leaders Conference, the Lorenzo de 
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Collegiate World Series (CWS) 

National Hispanic Institute (NHI) 
Maxwell, Texas 

Zavala Youth Legislative Session (see article), the Mexico 
Language Program, Student Support Services, the John F. Lopez 
Community Service Fellowship, the Community Leadership 
Councils, and the Collegiate Leadership Network. The College 
Register and the Graduate Consortium, and memberships of 
undergraduate and graduate institutions, work closely with NHI for 
Latino student outreach. 

More Information:  
 

www.nhi-net.org 

 
 

Dr. Antonia Pantoja Scholars Program 

Florida State University (FSU) 
Tallahassee, Florida 

Program Start Date: 2002 
Overview: Students are invited to spend a day at FSU to learn about the 

university, including admissions, financial aid, a college fair, and 
other areas of campus life. During their visit, each student is 
mentored by an outstanding FSU student leader and will receive 
individual attention for his or her needs, participate in workshops, 
listen to a variety of guest speakers, and take a tour of the FSU 
campus. This is a one-day program held once a year, a joint 
program of the Office of Multicultural Affairs and the Hispanic 
Latino Student Union at Florida State University. Latino high 
school students (sophomores, juniors, and seniors) from the three 
counties surrounding FSU are invited to participate. Letters are sent 
out to local high schools in the three targeted counties where 
counselors are asked to nominate students for the program.  

Objectives: To increase and support the enrollment of Hispanic/Latino students 
in higher education by reaching out to sophomores, juniors, and 
seniors from high schools in Leon, Gadsden, and Wakulla counties.  

Audience Served: Local high school sophomores, juniors, and seniors living in the 
three counties surrounding the university; 75 students each year. 

Staffing: All six staff members of the FSU Office of Multicultural Affairs, 
plus 41 student volunteers. 

Timing: Once a year, one-day program, 8 a.m.–3 p.m. 

Cost: Participation is free for students. The cost to the organizers is about 
$1,500 to cover lunch and gift bags for students (university 
giveaways). 

Funding Sources: FSU Office of Multicultural Affairs and the Hispanic Latino 
Student Union.  
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Dr. Antonia Pantoja Scholars Program 

Florida State University (FSU) 
Tallahassee, Florida 

Special Permissions: Letter sent out to entire university faculty and staff to excuse 
undergraduate student mentors from class for the program.  

Implementation 
Challenges: 

It is sometimes tough to recruit undergraduate students to serve as 
mentors because of the time commitment. However, once they learn 
about the program and are on board, they are terrific. An additional 
motivation for the undergraduates is that they get community 
service hours noted on their transcript for their service, which is 
very popular and viewed positively. Students want their future 
potential employers to know that they’ve been engaged in 
community service during their undergraduate years. 

Quote: 
 

“We want to get the students thinking about going to college, not 
necessarily FSU, but thinking about two- or four-year colleges and 
informing them of the possibilities for college.” 
—Juan Guardia, Ph.D., Director, Office of Multicultural Affairs, 
Florida State University 
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Building College Skills, Awareness, and Access 
The Bronx Institute Latino Collegiate Society 
Lehman College (CUNY), West Bronx, New York 
 
The Latino Collegiate Society provides low-income Latino students with a strong foundation 
for educational success by giving them the skills and knowledge to complete high school and 
enter selective colleges throughout the nation. Program activities support and strengthen 
academic rigor, guide students through the admissions process, and help them obtain 
scholarships and financial aid to attend college.  

The goal of the program is to provide and engage its participants in accelerated and rigorous 
course work, and to increase academic achievement, graduation rates, and access to higher 
education. Services and programs include or address: 

• New York State Regents exam preparation 
• PSAT/NMSQT, SAT, and ACT test preparation  
• Accelerated curriculum and Advanced Placement Program courses           
• Cultural enrichment and identity 
• Academic counseling and college awareness 
• Building a college-going culture among Latino students 
• Increasing parental knowledge and involvement in student academic achievement, 

development, and postsecondary educational opportunities 
 

Program activities are designed to raise expectations and academic achievement and build a 
strong sense of community among participants in a supportive environment. The effort is 
geared toward overcoming challenges including families’ lack of familiarity with college and 
their reluctance about some of the college opportunities available to their children, 
particularly at distant colleges. 
 
Since 2002, the Latino Collegiate Society services have been offered after school in fall and 
spring, on Saturdays, and five weeks during the summer breaks.  
 

The Latino Collegiate Society draws upon the resources of Lehman College and the Bronx 
Institute to supplement project activities. Volunteers, recent high school graduates, and prior 
participants of Latino Collegiate Society share their experiences and work as mentors, tutors, 
and workshop facilitators throughout this initiative. Partner organizations include Fordham 
University, Harvard University, the Experiment in International Living, EXPLO Summer 
Programs at Yale University, Goldman Sachs’s Next Generation Venture Fund, Center for 
Talented Youth at Johns Hopkins University, the College Board, and Peterson’s Learning. 
Furthermore, The Bronx Institute has relationships with the following organizations: the 
Commission of Independent Colleges and Universities, Hispanic Scholarship Fund, National 
Council of La Raza, the New York Public Library, New York State Association for College 
Admission Counseling, Sallie Mae Foundation, and The First Tee—Metropolitan New York 
Professional Golf Association.  
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The Latino Collegiate Society uses several outcome measures and evaluation techniques to 
evaluate project activities with respect to program goals; parent and student surveys, program 
activity evaluations, attendance records, and academic performance. The objective is to 
assess project activities and to ensure that they are of high quality, and that participation in 
the activities results in high retention rates and improvements in participants’ attitudes, 
behaviors, academic performance, persistence in high school, and aspirations for college.  
 
Students receive preparation for standardized tests, tutoring in specific academic areas of 
challenge, and writing to prepare for college applications and admissions essays. Enrichment 
programs include filmmaking, photography, art, youth entrepreneurship, journalism, creative 
writing, and college campus and trip residential programs. 
 
Students in the first cohort were accepted at a wide range of colleges, from selective private 
institutions to state and city colleges with substantial scholarship and financial aid packages.   
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Marketing Tips from the Trenches 

Sacred Heart University 
Fairfield, Connecticut 

For this private, four-year institution, Hispanic students 
represented an underserved education market, so 
administrators undertook a recruitment plan. Learn from 
their experience, which resulted in these tips for other 
colleges: 
• Hire a consultant: You probably can’t do marketing 

and outreach effectively by yourself. It is hard to find 
an expert in Hispanic marketing who also specializes 
in education. However, if you go with a qualified 
firm that knows the Hispanic community, that’s a 
great start.  

• Look at your market: You should choose a 
marketing firm with targeted phone and mailing 
lists—one that is able to conduct bilingual 
community outreach to get a snapshot of your 
market, whether it is local or nationwide. 

• Identify your “target”: Be specific about the 
students you want to attract. Sacred Heart University 
aims for second-generation students whose parents 
value education. 

• Conduct telephone research: Hearing a voice and 
engaging in a conversation lends a valuable personal 
connection and should be one of the marketing firm’s 
priorities. 

• Add internal research to the mix: Make sure the 
consultant runs internal focus groups of Hispanic 
employees at all levels from the dean’s office to the 
grounds crews. Groups should blend people from 
different jobs, without combining workers in the 
same group with their managers. Make sure 
employees get lunch and are paid for their time in 
focus groups. 

• Things to ask about: Work with your consultant to 
fine-tune your research and focus group questions. 
Topics should include asking which newspapers and 
TV and radio stations people rely on for information. 
Also ask what people’s barriers are to attending your 
institution. 

• Get a marketing plan that fits your budget: Be up 
front with the consultant about your budget range so 

 

 
 
 
 
ß“We tried to do it on our own and 

quickly realized we didn’t know 

what we were doing. We thought 
we could translate ads we already 

ran into Spanish but we couldn’t 
get experts to agree on diction 

between dialects,” said Mary Lou 
DeRosa, director, University 

College Initiatives. 
 

 

 

 

 
 
 
 
ß“We tapped our employees as a 

window into the community.” 

ß “Our Hispanic employees would 

receive free tuition, but many have 
told us they work three jobs and 

cannot pursue education. They 
say that college is ‘not for me but 

for my kids ,’ ” DeRosa said. 
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that efforts can be designed workably. 
• Find local partners: In addition to your traditional 

marketing efforts, tap local Hispanic councils and 
organizations. For example, Sacred Heart University 
participates on the Hispanic Advisory Council of 
Greater Stamford, as well as a local merchants 
association. 

• Don’t forget “feeders”: Build relationships with 
local high schools and community colleges to 
conduct outreach. 

• Bring students onto your campus: In marketing 
terms, find ways to demonstrate your product by 
inviting prospective students to try it. Let visitors 
experience sporting events, theater, even the learning 
centers or library and other campus facilities, 
offerings, and events. 

• Consider a variety of outlets: If you have an 
advertising budget, use a multimedia mix of radio, 
print, and direct mail. 

• Leverage your advertising: If you advertise in a 
publication, chances are you can build a relationship 
on the editorial side of the house and contribute 
content or pitch stories about people and events on 
campus. 

• Do “blended” marketing that combines English 
and Spanish language advertising and content.  

• Find niche resources: As a Catholic institution, 
Sacred Heart University is able to tap central 
dioceses’ communications personnel to help with 
Spanish media lists and other information. Be sure to 
take advantage of the benefits of your institution’s 
affiliations or membership in education associations. 

• Take lots of photos: Although professional 
photographers are needed for splashy magazines, you 
can help your chances of getting more modest stories 
published by providing photos.  

• Take these same steps for each group you wish to 
attract to your institution. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 
 

 
ß “Hispanic students are not just 

from Puerto Rico or Mexico. They 
come from Ecuador, Guatemala, 

Spain—-a variety of cultures, each 
unique unto itself,” DeRosa said. 
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Spanish Web Portal 
Portal en Español 

University of Michigan 
Ann Arbor, Michigan 
www.umich.edu/ES   

Which university in the United States has the largest 

Spanish language presence on the Internet? It’s the 

University of Michigan, with three Web sites and more 

than 600 pages.  

     “The Portal en Español [Spanish Web portal] started 

in 2004 as a modest project in the Midwest—perhaps not 

a very logical spot for a Spanish language Web site,” 

said Vivianne Schnitzer, who coordinates much of the 

content. “The University of Michigan has a very 

sophisticated communications office and is a leader in 

diversity,” she noted. 

     The Spanish Web portal contains rich content about 

admissions and academics for students and prospects, as 

well as health information and other university news for 

students and families. The sites also disseminate press 

releases, radio feeds with scripts, and podcasts to 

Spanish language media outlets nationwide and around 

the world. The content includes research updates from 

the university. About 25 marketing and communications 

professionals as well as health writers at the university 

contribute content. Schnitzer, a journalist by training, 

translates and shapes the stories for the Latino audience. 

Some material is recorded into audio feeds for news 

releases, read by students or faculty, and accompanied by 

scripts that local radio broadcasters can use to insert their 

own voiceover narration. 

 

 

 

 
 

 

 

 

 

 

 

 
ß  “Spanish is not a foreign 

language in this country,” said 

Vivianne Schnitzer, University of 
Michigan. 
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     “Our audience is the entire Latino population,” she 

said. “We want to provide content that is original, not 

translated three times and distorted, but that comes 

directly from the source and is accurate.” 

     The institution has a comprehensive media list for 

Spanish language outlets including everything from tiny 

local newspapers to big broadcast concerns. 

     The media effort results in many placements with 

attribution to the university, which gets its name out to 

Latino readers and listeners. Taken together, the Web 

and media efforts market the institution to Latino 

families and students and build a reputation for the 

university as a primary source for content in Spanish. 

“When you speak the language of the family or the 

parents, they feel safe,” she said. “The university doesn’t 

become this outside, faraway, cold place. But it becomes 

a place that is similar to home.” 

Visit the University of Michigan’s Web sites: 

Portal en Español 
www.umich.edu/ES 
News Service in Spanish 
www.ns.umich.edu/Es/index.php 
University of Michigan Health System (in Spanish)  
www.med.umich.edu/espanol/ 
Actualidad Médica, Podcast en Español (University of 
Michigan Health System (UMHS) Podcast in Spanish) 
www.med.umich.edu/podcast/EnEspanol/ 
Servicio de Noticias de Radio (Radio News service in 
Spanish UMHS) 
www.med.umich.edu/podcast/EnEspanol/SNR/ 

 

 

 

 
 

 
ß The University of Michigan is 

seeking institutional partners to 
create a nonprofit consortium of 

Spanish language news and 
research content providers. The 

Project is called Servicio 
Universitario de Noticias en 

Español (SUNES). Contact 
Vivianne Schnitzer,  

vsh@umich.edu. 
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Recruitment and Marketing Tools from the College Board  
Student Search Service® (SSS®)  
Student Search Service® (SSS®) is one of many tools that the College Board offers to help 
ensure ethnic diversity or satisfy other enrollment directives at your institution.  
More Information: http://professionals.collegeboard.com/higher-ed/recruitment/sss 
 

Enrollment Planning Service (EPS®)  
The Enrollment Planning Service (EPS®) provides institutions with a look at the student  
marketplace, as well as at their positions within that marketplace.  
More Information: http://professionals.collegeboard.com/higher-ed/recruitment/eps  
 

Descriptor PLUS  
Descriptor PLUS is a geodemographic-based tagging service that provides, using only  
minimum information (zip code and high school), descriptive profiles of prospective 
students.  
More Information: http://professionals.collegeboard.com/higher-ed/recruitment/descriptor-
plus 
 

Admitted Student Questionnaire® (ASQ®) 
Admitted Student Questionnaire PLUS™ (ASQ PLUS™) 
ASQ® and ASQ PLUS™ ask admitted students to tell you what they really think of your  
programs, recruitment literature, financial aid packages, competition, and more. ASQ  
and ASQ PLUS can help address diversity efforts through the evaluation of responses from 
students of ethnic backgrounds; feedback can be implemented in the form of communication 
or cultural-related changes on campus.  
More Information: http://professionals.collegeboard.com/higher-ed/recruitment/asq  
 

Recruitment PLUS™  
Recruitment PLUS™ is a comprehensive solution created to coordinate all your admissions 
and enrollment activities. Designed specifically for admissions offices by former admissions 
officers, this solution empowers enrollment management professionals by leveraging internal 
and external data to drive personalized, customized communication with students from ethnic 
backgrounds.  
More Information: http://professionals.collegeboard.com/higher-ed/recruitment/recruitment-
plus 
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4 Effective Community College 
Transfer Programs 

Community College Transfer Initiative 

Mount Holyoke College (MHC) 
South Hadley, Massachusetts 

In 2006, the Jack Kent Cooke Foundation provided a 

$779,000 grant to Mount Holyoke College as part of a 

nationwide effort to support programs aimed at high-

achieving, low-income community college students. The 

foundation, along with Mount Holyoke College and 

several other public and private colleges and universities, 

has invested $27 million in an effort to help community 

college students to earn bachelor’s degrees from 

selective four-year institutions. 

     Not everyone realizes it, but Mount Holyoke College 

has a history and mission of providing access to the 

highest quality academic experience for low-income and 

nontraditional students. This priority dates back to 1837, 

when the institution was founded by chemist and 

educator Mary Lyon. 

     “She founded this college for women of modest 

means,” said Jane Brown, vice president for enrollment 

and college relations. “Her message that all women 

should have access to education has continued to this 

day, and it’s what makes the partnership between us and 

the community college a natural alignment for us.” 

     Mount Holyoke College has had an ongoing 

 

 

 

 
 

 

 

 

 

 

 
ß MHC is a small private women’s 

college that has always had 
access as part of its mission.  

 
 

 

 

 

 

 

 

 

 

 

 

 


